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Workshop III: Adding value to a study visit through communication 

While it is not the main purpose of a study visit, gaining recognition for the study 
visits programme, the hosting organisation, study visit participants and their 
organisations adds value to the programme. It promotes the programme and the 
visit topic to peers, opinion leaders and the public. It provides recognition for the 
organisations and individuals taking part. It helps increase understanding of the 
topic and supports the future of the study visits programme. 

The media can be a good way of promoting a study visit in both the hosting and 
participant countries. It is not hard to do, does not cost much and will not take up 
much time. Coverage in local and specialist media is not always guaranteed but it 
is worth the small amount of effort that study visits organisers and participants 
need to put in. 

Education and training are topics that most media consumers are interested in; so 
editors may consider as newsworthy a visit attended by education and training 
specialists from several European countries taking place in their area. But, they 
have to know about it and be persuaded of its newsworthiness. 

The objective of the workshop is to provide the tools to achieve (mainly local) 
media coverage for study visits; helping participants to prepare a narrative to 
attract reporters. 

This workshop will provide study visit organisers with the tools to attract local 
media interest and will explain to all participants: 

• how ‘home town stories’ can have a great effect; 

• how to organise interviews and photo shoots; 

• how to write a simple news release; 

• how to identify contacts in local media and how to cultivate these contacts; 

• other communication methods and planning communication activities. 
 
Key discussion points during the workshop: 

 Potential for attracting media interest in my country/region. 

 How can NAs support organisers with communication around the study visit. 


