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Catalogue 2009-2010 preparation
October 2008 - February 2009
The catalogue will comprise the study visits that will take place from
September 2009 to June 2010.
•
•
•
•

European Commission – launching a call for proposals;
Cedefop – providing template and guidelines;
NAs – collecting, assessing and submitting the proposals to Cedefop;
Deadline: 14 November 2008
Cedefop
- maintaining communication with NAs;
- editing the proposals;
- preparing the publication.
The catalogue available online – end of January/ beginning of
February 2009.

•

Cedefop and NAs - disseminating the catalogue to all relevant actors.
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How to ensure quality of proposals
NAs
• clear understanding of guidelines of the template;
• careful reading of keynotes;
• proper assessment of proposals;
• “proofreading” before submission.
Cedefop
• pre-publication activities (editing, clarifications).
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Theme, topic and title
• The study visits in the new catalogue will be grouped by
category of themes and topic.
• The title of the visit should:
- be clear and explanatory of the subject of the visit;
- relate clearly BUT not repeat the topic and the category of
theme;
- concisely reflect the ‘WHY?’ and ‘WHAT?’ sections of
description (ideally);
- not exceed 60 characters.
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Keywords
•
•
•

will reflect the focus of the visit;
Will provide additional information to attract the participants;
Will not repeat the topic or title.

Category of themes

Key competences for all

Topics for study visits Developing entrepreneurship
Title

Promoting an entrepreneurial spirit among young
people

Keywords

- lifelong guidance;
- disadvantaged groups;
- digital competence.
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Economic sector
•

sectoral approach applies only to visits in the field of vocational
education and training;

•

indicating an economic sector is useful to attract participants
working in this sector.

Title of visit

Sector

Flexible vocational training for
residential childcare staff

Sector Q – Human health and
social work activities

Recognition of sports qualifications

Sector R – Arts, entertainment and
recreation

Curriculum of vocational education for
leather production

Sector C - Manufacturing
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Types of visits
- ensure a good balance between the three perspectives:
•

general education;

• vocational education and training (VET);
• visits of mixed character for a lifelong learning.

9

WHY?

•
•
•

This section should:
clearly explain to the reader why the visit is organised;
be brief but clear;
focus on the answer to the following questions:
– Why the issue is important in your country/ region?
– Why is this specific location selected?
– What is role of the host institution and why did it decide to
host this visit?
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WHAT?
• define the learning objectives of the visit;
• present the content of the visit;
• be concise and readable.
The participants will learn about:
- initiatives to improve adult literacy and numeracy in a certain
area of a city/region;
- methods and tools used in lifelong guidance;
- new approaches to student assessment in secondary schools;
- national, regional, local measures to prevent violence on
children and young people.
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HOW?
• outline the main activities planned to achieve the
learning objectives;
• use active verbs to describe what participants will do.
The participants will:
– observe and interview students and their teachers in
the classroom/ laboratory;
– attend a workshop/ round table for adult training
providers on the use of ICT;
– meet and discuss with guidance counsellors working
in disadvantaged areas, etc.
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WHOM?
• specify the target audience;
• the organisers should think to which target groups
the study visit will be of particular interest;
• if the visit is very specialised, select only one
group.
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Number of participants in the group
• realistic: an average group size is 10 persons;
• the minimum number of participants for which
the organiser will be willing to hold a visit;
• take into consideration the resources,
availability of hotels and transportation,
accepted culture in the institutions visited.
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Dates of the visit
•

indicate starting and ending dates of the visit;

•

the starting date should indicate the official start of the visit and not the
informal meeting which might take place on the evening before;

•

a visit can last from three to five days;

•

the visit should not include weekends or public holidays.

In 2010, the Easter Sunday (also The Eastern Orthodox church) is
4 April.
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Working language
• Only one working language should be indicated for the
study visits and the proposal should be submitted in this
language.

• The organisers can also provide a short description of
the study visit in the language of the host country.
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WWW.
• should be concrete and relevant links;
• should be checked (if work and have information in the
working language of the visit).

Information about the organiser
• Fill all fields.

